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DIFFERENCE BETWEEN A 
POWER CUT AND LOAD 

SHEDDING



Load Shedding

Å Load shedding, or load reduction, is done 
countrywide as a controlled option to 
respond to unplanned events to protect the 
electricity power system from a total 
blackout. 

Å While we generally use the word blackout 
loosely to mean ñno lightsò in our local area, 
a country -wide blackout has much more 
serious consequences, which can occur when 
there is too much demand and too little 
supply, bringing the power system into an 
imbalance ïtripping the power system in its 
entirety.



Power Cut vs. Load Shedding

A power cut in a certain area is 
the total removal of electricity 

supply to that area by deliberate 
action of the supplier.

Load shedding in a certain area 
is deliberate reduction of load in 
that area by action of the 
supplier. It might be achieved 
either by power cut or by 
voltage reduction. 

Power outage in a certain area is 
total loss of power supply in that 
area for any reason, accidental or 
planned.



CONTEXT FOR TV 
BROADCASTERS



Effect on TV Broadcasters

Media agencies inundated Broadcasters 

in peak Load shedding periods, 

requesting compensation for these 

audience losses. And asking what 

contingency plans were in place.

Depending on the Stages 
of Load shedding, this 

impacted on the severity 
of the durations of 
powers outages.

This caused major issues for 

Broadcasters as they had done 

everything in their power with back up 

generators to make sure that their 

broadcasters go live. 



Effect on TV Broadcasters

Depending on the Stages 
of Load shedding, this 

impacted on the severity 
of the durations of 
powers outages.

But those days are over and in these 

constrained times the broadcasters are 

as subject to the scrutiny of auditors 

as the marketers and agencies are..

Unfortunately at one time the 

broadcasters tended to be generous in 

their willingness to compensate for 

perceived poor performance ïeven 

when the blame might have been 

more attributable to an inexperienced 

agency planner not having made the 

necessary adjustments to his or her 

projections.


