Measuring Netflix and YouTube viewi
- Challenges, opportunities and some results
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Background: MMS vision

NTo | aunch and maintain a fully a
all TV and online video viewing on all platforms, screens and
Ssituationso

ATAWAD
(Any Time, Any Where, Any Device




Background: The Swedish Media Market 2016

Ad spend per capita/year

TV U 60
Online video U 10
Mobile u 20
Online total U 90
Age 9-99
130 TV channels

90% BB penetration
45% SVOD access
35% YouTube reach

& IVMIS Source: IRM and MMS

Age 9-99

89%

Screens/household = 9.

Age 9-99

Daily times spend:
TV = 2,5 houir.
Online video = 1,5 hour.
YouTube =17 min


http://specificmedia.se/
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C More; 5%

HBO Nordic; 5%

More viewing to measure
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Netflix; 29%

Accesdo TVchannelsand OTT services
Viaplay; 18%
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Source: MMS Trend & Tema 2016:1
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Background: More content to capture
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Background: MMS Road Map

2014 2015 2016 2017

total video

online panel reach

online panel, mobile

online panel, total

census commercials/video ads (Adobe)

census (comScore)

TAM-panel (Nielsen)
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Background: The unique copy codes

Copy Codes on all Video ads are key!

r

Add new campaign

Campaign name -

| | ‘ | Enter a campaign name \g’ | |
| | ‘ 5Start typing for suggestions. DJ| Enter the name of the advertiser @ E
| | :'15-'.'.:\-‘; for suggestions. DJ| Enter the name of the brand @ | |
| Agency |
I :'15-'.'.:\-‘; for suggestions. DJ| Enter the name of the agency @ I

|| [Inherit global setting (6} v Set campaign priority @ 1
|| [ Innerit global setting (0%) v Set campaign frontload factor @ |
abled
| Enabled Determines whether the campaign can be \Q«' | |
served over VAST

[@ow @] |

The video ad is delivered to the publicist that then ad the film in there ad
server booking system. As a key we have the copy code

MV|S which is the same as for linear TV
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Background: Developing the online currency

Measuring programmatic buying

< MVS Campaign report

Period 2016-08-08 - 2016-08-14 1 944 483 impressions

by Mats Lindkvist . MMS

Copycode Advertiser Product Agency Impressions

B % PROGRAMMATIC Programma tic Programma tic Programma tic 1944 483

Accumulated impressions

2000k
1500k

r
2 1000k
£
=

500k

0k

W vTG @ Discovery Networks Wl Tv4

Share Site Impressions Distribution

B vrc 1 637 960 84%
. Discovery Networks 178 927 9
| 4 127 596 7%

m Preliminary figures of everything tagged as programmatic by channels

438 )
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Background: Developing the online currency

Measuring completion rate

Period 2016-06-06 - 2016-06-08 25 078 840 exponeringar

skapad 2016-06-13 av Andreas Dandanell, MMS fordelat pa 4 siter éver 3 dagar

Fordelning per site

Site Exponeringar  Fordelning Completion rate
. x Tvd 10 614 800 42.3% Not available
. ®  Aftonbladet 5236 751 24.9% Not available
. X MTG TV 4138813 16,5% 97.2%
Period 2016-06-01 - 2016-06-08 202 736 exponeringar
skapad 2016-06-13 av Andreas Dandanell . MMS for 2 filmer frin MTG TV. Disc Net over 8 dagar
. ¥ Disc Net 4088 476 16.3% 99.2%

Fordelning per film

Film Annonsér Produkt Byré Exponeringar Completion rate
B % SiTVOD1548  Tee 2 Comvig Mediacom 163 402 98,4%
B x 2TEISSS  Tee2 Tele 2 Mediacom 39244 98,8%

Utveckling 6ver tid
Dag Vecks

Faktiska och ackumulerade exponeringar per dag och site

0%
.

Faktiska exponeringar




Completion Rate - June to August 2016
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Background: Developing the online currency

Measuring viewability
& VMS o I o

Reklamanalys

Generera rapport

Period Annonsdr Filmkoder
Datum fran Datum til Sok efter annonsorer Klistra eller skriv in dina filmkoder har
Siter Produkt

Sok efter en produkt

Disc Net Produktklasser N

MTG TV
TV4
Aftonbladet

Jamfora siter Jamfora byraer Jamfdéra annonsorer
Period Period Period
Datum fran Datum til Datum fran Datum till Datum fran Datum till
Siter Byraer Annonsdrer = Produktklasser
Alla siter Alla byraer Sok efter annonsorer

 inkaucera produid
=
< VMIS <42pr



Netflix and YouTube viewing by sniffing URL:s

En originalserie fran Netflix

g







