76™MMEETING OF PAMRO AND
ALL AFRICA MEDIA RESEARCH
CONFERENCE

Africa media
research in a
globally
connected
world

August 2016

TS
LY/
v ‘.:._‘ /
I

\ Y
™ X

Smart Data for Smarter Decisions™



5

Winning In
Africaé %
consumer
market

Prepared by Dr Amelia Richards
Ask Afrika (Pty) Ltd, Account Director

Email: amelia.richards@askafrika.co.za

Web Portal: www.askafrika.co.za :

Mobile Phone: +27 83 293 4146

Head Office: +27 12 428 7400

% @b
pamro Smart Data for Smarter Decisions™ o ask aika 2016 LHHFNHH



Purpose and

Although Africa is seen as one
many intricacies and nuance
country specific.

3 main trends were identified
2016 country report analysis

#. We have to relook the definition of
the continental middle class that
never wase

#. Mobile remains a massive disruptor
on the continent %

®. The focus is placed on the young, slick and
savvy youth market - the key consumer
group of tomorrow
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