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Firstly, the context: The landscape 2017

Age 9-99

Ad spend per capita/year (forecast):

Linear TV u70 (0U67)
Online video 020 (415)
Online total - 195 (U85) Screens/household = 9.
Age 3-99 & 9-99 Age 3-99 & 9-99
Daily reach:

Daily time spend:
Linear TV = 148 min.
Online video = 66 min.
SVOD =16 min.
YouTube = 22 min.
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Source: IRM and MMS " " "

Linear TV = 64%.
Online video = 60%.
SVOD = 22%.
YouTube = 42%.


http://specificmedia.se/
http://specificmedia.se/

Secondly, The MMS Mission

ATo | aunch and maintain a fully accej|
and online video viewing on al/|l pl a
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Thirdly MMS RoatMap

May 2011 DecembeR016 Septembe2017
Onrine Video Onine Videoadsin Launch
Programs/clips Target Groups Total Video
May 2014 June 2017
Online Video PreLaunch

Ads Total Video




Online Videoe TheScope
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Online Videoe TheScope




Online Videq Daily data input

60+

apps & players

Daily control: Daily publishing:
All players MMStools
Allapps Othertoolsin
FraudControl the market

Daily matching viewing data - uniquefilm codes
All contentsare matchedwith viewingdata



http://itunes.apple.com/se/app/hottop/id455652065?mt=8
http://itunes.apple.com/se/app/hottop/id455652065?mt=8
https://play.google.com/store/apps/details?id=se.mms.hottop&feature=search_result
https://play.google.com/store/apps/details?id=se.mms.hottop&feature=search_result

Online Videq Daily data output

July 2017: All advertising

'E Sommarvirdar 2017 - 41 x‘@ MMS x‘ [ Reklamanalys xy [4 Kampanjrapport x 4

C | ® online.mms.se/\WebCommercial/Report?dateFrom=2017-07-018dateTo=2017-07-3181arget = 258siteids=&buyingAgencyids =&ladvertiserids= &productids=&productClass LID=8productClass 21D = B productClass3ID=8filmCodes =&isExposure=true&isCompletionRate=truedti.. B | i

< MMS Kampanjrapport

Period: 2017-07-01 - 2017-07-31 Impressions census (alla): 166 507 857 impressions

Antal objekt: 484 filmer Siter: MTG TV, TV4, Disc Net, Aftonbladet

Utveckling over tid

Alla 35-54 v
Faktiska och ackumulerade impressions per dag och site
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OnlineVideo¢ Dally data output

July 2017: Coca Cola

/ B® Sommarvardar 2017 - 41 x‘@ MMS x‘ [ Reklamanalys xy [ Kampanjrapport

-318target=2%2C25%2C5&siteids=8(buyingAgencyids==&advertiserids=11

C | ® online.mms.se/WebCommercial/Report?dateFrom=2017-07-018dateTo=201 T&productids=8&productClass11D=8&productClass2ID=&productClass31D=&filmCodes=&isExposure=true&isCompletionR... ¥ | £

< VMVIS Kampanjrapport

Period: 2017-07-01 - 2017-07-31 Impressions census (alla): 1 452 703 impressions
Antal objekt: 2 filmer Siter: Disc Net, MTG TV, TV4

Utveckling dver tid

‘ Alla 35-54 v
Faktiska och ackumulerade impressions per dag och site
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Online Videq Daily data output

July 2017: Media Agencies
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